
P
ERHAPS MORE THAN ANY OTHER REGION IN THE WORLD, LOS ANGELES OFFERS A WIDE-RANGING AND UNIQUE

assortment of cities that each boast unique offerings of culture, entertainment and places to live and work. 
With almost ten million residents and 224 spoken languages, Los Angeles has truly become the cultural 

capital of the world. Los Angeles County is a vast region with over 4,750 square miles, and its 88 cities and 
over 100 unincorporated areas are as diverse as its population. The tools, resources and amenities available to 
companies of all sizes are tough to match anywhere in the nation. 

To take a better look at some of the region’s leading cities and their differentiating factors, the Los Angeles 
Business Journal has compiled data and prepared Q&A-style conversations with of�cials from some of the standout 
cities located in LA County – and a few extra surprises as well.
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ly located near several major highways, including the I-10, 
I-60, I-605 and SR-57. 

2. Railroad Connectivity: Industry has signi�cant 
rail road infrastructure, with access to major rail lines and 
intermodal facility operated by Union Paci�c.

3. Proximity to Major Airports and Ports: Los Ange-
les International Airport (LAX), Ontario International 
Airport, and the Ports of Los Angeles and Long Beach are 
located nearby.  

4. Proximity to Major Distribution Centers: The 
proximity to FedEx and UPS ensures ef�cient supply chain 
management, reduced shipping times, and lower transpor-
tation costs.

5. City Investments in Regional Infrastructure: 
Industry recently celebrated the groundbreaking of the 
Turnbull Canyon Road Grade Separation Project –  
a $118 million project – that will ease congestion due to 
railroad usage and reduce or eliminate delays for emergen-
cy responders and crossing collisions.

Irwindale: The Power of Location, The Promise of Growth.

IrwindaleCA.gov

How does your city differentiate itself from 
others in the region? 

• Culture & Community Identity: Irwindale is a peo-
ple-powered community. Our smaller, close-knit commu-
nity markets itself as a family-oriented organization with 
local civic pride. Families have lived, worked, and led for 
generations, shaping the city’s unique identity.

• Strategic Location & Transportation: Irwindale is 
conveniently located in the heart of the San Gabriel Val-
ley, with proximity to the 210, 605, and 10 interstate free-
ways—easy access to the Ports, Downtown Los Angeles, 
and LAX and Ontario International Airports.

• Large Amount of Developable Land: Unlike many 
cities in Los Angeles County, Irwindale has more vacant 
land and mining pits that can be converted to other uses, 
offering a potential advantage for logistics, industrial 
growth, and larger-scale development that might not be 
feasible in more built-out neighboring cities. 

• Recreational/Natural Features: The Santa Fe Dam 
Recreation Area provides notable green space, �ood con-
trol, water supply functions, and recreational amenities. 

Which industries are demonstrating the most 
interest in your area today? (current tenants 
and/or prospective) 

Irwindale has been a key industrial hub for several 
decades. The demand for logistics and ful�llment centers 
fuels the ongoing drive for industrial development. 

The industrial and logistics sectors in our region contin-

ue to experience vigor-
ous demand, bene�ting 
from long-term trends such 
as e-commerce growth, sup-
ply chain reshoring, and advancements in manufacturing 
technology.

What type of opportunities exist for 
businesses looking to relocate or expand into 
your city (by use type)? 

Over the past �ve years, more than 1.8 million square 
feet of new development have been built, and numerous 
projects are currently in the entitlement process.  We 
have two pits and seven land�ll sites that are currently 
being remediated and �lled, totaling approximately 640 
acres of buildable land, which will add more warehouse 
space in Irwindale. When signi�cant industrial propos-
als come forward, such projects will require a retail pad/
component that is outward-facing, allowing employees, 
residents, and visitors to enjoy such amenities.    

How is your city adapting to changes in the 
retail landscape? 

Irwindale is in the early stages of a formal retail corri-
dor study on our major thoroughfare.  This will identify 
gaps and complementary retail uses needed to support our 
daytime population, which is thirty times larger than our 
residential population, while enhancing the quality of life 
for residents by providing gathering spots, such as cafes, 
grocery stores, or family-friendly venues. 

CITY OF 
IRWINDALE
Irwindaleca.gov
EDC CONTACT

Iris Espino
(626) 430-2206 | iespino@irwindaleca.gov

POPULATION 

1,400 residents  
(Over 800 businesses, daytime population of 40,000)

COUNTY

Los Angeles
KEY BUSINESSES IN IRWINDALE
Ready Pac Foods, Inc., Huy Fong Foods Inc., Louis  
Vuitton, Athens Services, Home Depot, Breeders Choice 
Pet Foods, Spectrum, Southern California Edison, Vulcan 
Materials Company, United Rock Products
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